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More than 300 people attended the “Seeding To-
morrow’s Success” Luncheon in Fall 2009 celebrat-
ing the 25th anniversary of the Florence Crittenton
School.

The event raised more than $32,000 for Florence
Crittenton Services of Colorado and its programs.

Presenting sponsor Accenture debuted a short doc-
umentary highlighting the evolution of the Florence
Crittenton School. Other sponsors included PCL
Construction, FirstBank, Anthem Blue Cross and
Blue Shield and Brownstein Hyatt Farber Schreck.

Dr. Maria
Guajardo,
Executive
Direct’or of the Founders Dorotha Hogue, considered by
Mayor’s Office many “the mother of the Florence Crit-
for Education tenton School; and Deborah Gilboy Corley,
and Children, its first director, were recognized for their
was keynote commitment to improving the outcome of
speaker. teen parents and their children.

Luncheon Sponsors

Contributor Table

($5,000) ($500-$999) Cynthia C. Kahn

PCL Construction DirecTV Diane and Andrew Kane
EnCana Oil & Gas (USA) Inc. Patti Klinge and Connie McAr-

Friend (g2 500) Mile High United Way thur _

Anthem Blue Cross Blue Shield ~ Peck Shaffer & Williams, LLP Sdisand, Lovegron

FirstBank Holding Company Pure Brand Communications Helen and George Martln

Ellen Balaguer and Mark Chase ~ Craig Archibald and Ann Sper- Rgren andeflTiSNEs

Brownstein Hyatt Farber ling a2 e Wagner

Schreck, LLP Linda and Raymond Clark Shaun and Debbie Yancey

Carolynne White Debbie Gilboy Corley Tower One Construction
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